NEW TUNES: FOR “FLIPPER” 


“Imagine,” a delightful sound track melody sung by Chris Crosby 
has been recorded by M-G-M records as a 45 RPM single. Jerry Wallace 
is also heard singing “It’s A Cotton Candy World,” now available on 
Mercury Records. 


* Contact M-G-M and Mercury distributors. Arrange screening 
for distributors, record retailers, radio station record librarians 
and disc jockeys. 


Make sure that radio stations play records with announcement 
that tunes are from film. 


* Arrange record dealer displays for windows and in-store. Offer 
lobby space in return. 


® Share costs of printing and distributing flyers. 
* Swap suitable ad slug lines. 
* Promote records for contest giveaways. 


* Develop suitable record purchase-admission tie-in. 


Radio station record librarians may still have copies 
of “Flipper” recorded on Capitol Records by The 
Piltdown Men. This melody also serves as the musical 
theme in the new film, so ask for frequent plays. 


“RBLIPPER : 
BALLOONS FOR KIDS 


Colorful balloons with “Flipper” and your theatre imprint are avail- 
able at nominal cost. Use these for giveaways on Saturday matinee 
preceding “Flipper” engagement, or publicize it as “free gift’’ during 
engagement. Also use for marquee and inner-lobby decoration. 
Balloons are 7”x18”, oval, assorted colors as illustrated. 


6.0000: $19.25 per 1,000 
50,000 ........ $18.25 per 1,000 
Shipping and postage ........ Add $1.00 per 1,000 (allow 7 days) 
Theatre Imprint ........ Optional. Add $3.50 per 1,000 
for maximum 3 lines, 20 letters per line. 


Enclose check and order from: 


VAN DAM PRODUCTS, INC. 
1299 Jerome Avenue Bronx 52, N. Y. Tel: 212 WY2-4800 


Note: Plastic balloon sticks available from toy jobbers, or at Van Dam @ 
$5.75 per 1,000. Harmless helium, to make balloons float, costs 
approx. $25.00 per tank (fills 500 balloons). Check Classified Directory. 
Adapt vacuum cleaner blower for regular air filling. 


PUBLICITY 
ADVERTISING 
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PROMOTION 


“FLIPPER-EENY” SUNDAE 


Your local ice cream parlor should offer 
a “FLIPPER-EENY SUNDAE” at a dis- 
count price, provided a ticket stub or suit- 
able handout is presented. Publicize via 
store window and lobby cards. Expand 
promotion by contacting ice cream dis- 
tributor who may agree to handle promo- 
tion on a city-wide level. 


DRAW GIANT “FLIPPER” 


Offer interesting prizes to con- 
testants who submit the largest 
drawing of “Flipper.” Conduct this 
via «local radio personality. Service 
picture of winner to newspapers and 
TY news shows with wrap-up story 
to radio news departments. 


— 


SYNOPSIS 


Exhibitors will remember “FLIPPER” as the 
powerful box office bonanza of 1963. Now, 
bigger, better, full of action and thrills, the 
NEW pre-sold “Flipper” will prove to be 
even more successful. 


“FLIPPER” IS OFFICIAL 
MASCOT 


June 28-July 4, is National Safe Boating Week, 
so declared by Presidential Proclamation. Every 
major public service organization is participating 
including Boy and Girl Scouts, Red Cross, Nat'l. 
Safety Council, Y’s, U. S. Coast Guard and many 
more. 

The official insignia for Safe Boating is “Flip- 
per.” Logotype as illustrated is available from 
any of above groups. Encourage its use among 
boating supply retailers, boat basin operators, etc. 


FLIPPER THE SKIPPER 


sy — iad 


SPORTING GOODS 
DISPLAYS 


Summer is the time for masks, fins, 
bathing suits and other diving equipment. 
Contact the sporting goods buyer at your 
department store as well as local sporting 
goods retailers and suggest displays of 
“Flipper” photos and poster material. In re- 
turn, offer lobby display of their equipment. 
Conduct contest and use some of the items 


Luke Halpin and Pamela Franklin adjust C 
skin diving gear. Order still No. 5118X1. for prizes. 
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THEATRE TRAILER 


au 


Hl you see 


“Flipper’s” success is already well known to exhibitors. “FLIP- 
PER‘S NEW ADVENTURE” has an action story line which 
should capture an even greater audience. Order trailer from 
National Screen. 


TV TRAILERS 


Schedule these around children’s and family shows. This new 
“Flipper” has the popular dolphin capturing sea-going des- all-wonderfn] 
peradoes. Ayailable gratis from your M-G-M Press Represent- .t ul movie, 


eyacivs Ae action- 
ative in lengths of 60 and 20-seconds. , at's Upped a, 


RADIO E. T.’S 


Claude Kirschner, emcee of top children’s TV programs and 
most sought-after voice for toy commercials, narrates two 
60 and 30-second spots which inject the concept of “new 
friends, new fun, new thrills . . . Flipper the fearless, more 
fin-tastic than ever!’ Free from your M-G-M Press Rep- 
resentative. 
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SYNOPSIS 


Young Sandy Ricks (LUKE HALPIN) learns that Flipper, his pet dolphin, is to 
be taken from him, and decides to run away to a remote island where they will never 
be found. 

His father, Porter Ricks (BRIAN KELLY), is away at Park Ranger school when 
Sandy takes a skiff, supplies and Flipper and heads out to sea. Soon exhausted from 
hunger, thirst and exposure, Sandy collapses. However, Flipper, swimming alongside, 
manages to get the bow line loop around his bottle nose and tows the skiff to an 
isolated island where Sandy revives. 

Sandy’s father, upon receiving news that his boy is missing, begins a thorough 
boat search of the Florida keys. 

However, young Sandy is delighted by his island hideaway, especially when 
Flipper guides him to an underwater air-fed cave where they can avoid a search 
party if necessary. 

Meanwhile three escaped convicts, Barney, Ish and Gill (WILLIAM COOLEY, 
COURTENEY BROWN AND LLOYD BATISTA) are hiding on a nearby island. 
Spotting an approaching luxury yacht, they take to.a raft and pretend to be un- 
conscious castaways. When the motor sailer stops, the convicts take command. 

They keep Sir Halsey Hopewell (TOM HELMORE) on board, but force his 
wife, Julia (HELEN CHERRY), and two daughters, Gwen (FRANCESCA ANNIS) 
and Penny (PAMELA FRANKLIN), to leave for Sandy’s island in a small boat. The 
rowboat capsizes in the surf and Flipper saves Penny from drowning. 

The Hopewell family is completely inexperienced in wilderness survival, and a 
sympathetic Sandy decides to give them help. Remaining in his hiding place, Sandy 
has Flipper throw such things as raw fish, matches, knives and a flashlight up on the 
beach. Although they don’t know how the objects got there, the Hopewells accept 
the help eagerly. 

Later Sandy befriends Penny, swears her to secrecy, and teaches her how to 
start a fire, collect coconuts and otherwise survive on the island. 

In a few days the convicts return in the cruiser. They have discovered that 
Sir Halsey is a millionaire industrialist and demand that he help obtain full freedom 
for them or they will kill the entire Hopewell family. 

Sandy and Flipper, working as a team, come to the Hopewells’ rescue. Battling 
the convicts above the water and below, the two capture Ish and Barney and make 
them prisoners in the underwater cave. In an underwater fight, Gill plunges a knife 
into Flipper before Sandy is able to tie the convict to an anchor chain. 

Sandy frees the Hopewell family, but is overcome with grief at the possibility 
Flipper may die. Sir Halsey radios for help and the Coast Guard flies the injured 
Flipper to Miami Seaquarium. 

There Sandy is reunited with his father while three experienced doctors per- 
form an operation on the dolphin. If they can just get Flipper to swim again, he will 
be all right. 

Porter Ricks tells his boy that he has won a position as Ranger for the Coral 
Park Marine Reserve, and that if Flipper lives, they will all make the park their new 
home. 

The Seaquarium doctors complete their operation and tenderly place Flipper back 
in the water. For a tense moment the animal lies motionless on the bottom. 

Then with joy, Sandy watches Flipper’s fins and tail fluke come to life. As Flip- 
per swims gaily around his pool, Sandy is elated to know that there will be new ad- 
ventures still ahead for a boy and his dolphin. 


SYNOPSIS 


ea i a er Baas T H E A ith R E 


AD MAT NO. 306—450 LINES (3 COLS. X 150 LINES) 


M-G-M presents 
= AN IVAN TORS PRODUCTION 


| Hex comes Flipper, the fearless... 


as Flipper and his friends meet a band of 
desperate pirates on a tropical desert isle! 


Metro-Goldwyn-Mayer presents AN |VQn Tors Production 


AD MAT NO 115—14 LINES 


Eid adventure 


in al 


back with 

more new 
thrills, 
more fun, 
as he 

ESS EM Te eR SRR tackles 
a band of 


Here comes Flipper} i 
the fearless 


Metro-Goldwyn-Mayer presents 
An Wan Tors Production 
...ne’s back with 


friends, new 

fun, new 

thrills 

as he 

tackles 

a band of 
ches = desperate 

MOM 5% 9 | pirates! 

presents 5 J = 

An \vanTors 


Production 


STARRING 


LUKE HALPIN NEL FUNK TW HELNOR 


| BRIAN KELLY’ FLIPPER: acai: 
in METROCOLOR 


AD MAT NO. 308—126 LINES (3 COLS. X 42 LINES) 


’ 


“GUEST. STAR 


| mt ag ELF 


SCREEN PLAY By, DIRECTED BY 


HENRY We ART ARTHUR ~ LEON BENSON 
‘in METROCOLOR 


| more fabulous fun. 
| more underwater thrills 


death- death-defyine 
daneer| 


...aS Flipper and 
his friends meet. 
a band of | 
desperate pirates 
on a tropical 
desert isle! 


ISS. 
N- 
Mayer Ms : 


An |van Tors 
Production 


AD MAT NO. 207—150 LINES (2 COLS, X 75 LINES) 


M-G-Moresents An [van Tors Production 


in METROCOLOR 
it’s more fin-tastic than ever! 


DINNER FOR TWO S.0. S. FLIPPER 


ic aca a ~. LUKE HALPIN-PAMELA FRANKLIN | ioe ee 


TOM ELMORE: BRAN EL. FLPER | TOMHELMORE:ss:BRIAN KELLY noFLIPPER | SSDs 


FLIPPER'’S IN LOVE 


STARRING 


FLIPPER'S IN LOVE 
STARRING 


EN me a] 


“he H = 7. et eae 5 3 


“AD MAT NO. 307—200 LINES (3 COLS. X 66 LINES) 


in METROCOLOR s g eN SCREEN PLAY BY DIRECTED BY 


HENRY VARS’ ART ARTHUR « LEON BENSON - in METROCOLOR 


TEE ATR = 


] n METROCOLOR 


i 
Tote uA trot 


in METROCOLOR 
itS more fin-tastic than ever! 


AD MAT NO. 110—100 LINES 


AD MAT NO 1340 UNES 


AD MAT NO. 206—200 LINES (2 COLS. X 100 LINES) 


here comes Fi 
the fearless 


...e’s back with 
some brand 
new fun,. 
thrills 
as he 
tackles, 
a band 
of 
desperate 
pirates! 


’ 


Metro-Goldwyn 
2 


Mayer presents An Ivan Tors Production 
0] 09 7%e) ® 


STARRING 


LUKE HALPIN PAMELA FRANKLIN 


GUEST STAR AND 


TOM HELMORE: BRIAN KELLY FLIPPER 


Music By _SCREEN PLAY BY DIRECTED BY 


HENRY VARS ~ ART ARTHUR - LEON BENSON 
in METROCOLOR 


FLIPPER'S IN LOVE 


HEAR 


Chris Crosby and Jerry Wallace 
sing the hit songs from the picture! 


“IMAGINE” by Chris Crosby 
on MGM records 
and 
“IT'S A COTTON CANDY WORLD” 
by Jerry Wallace on Mercury Records 


ofr: 


DINNER FOR TWO ON A DESERT ISLE 


1S Pea ae 


AD MAT NO. 208—270 LINES (2 COLS. X 135 LINES) 


| Here comes Flipper, 
the fearless... 


Metro-Goldwyn-Mayer presents 
An Ivan Tors Production 


STARRING 


LUKE HALPIN- PAMELA FRANKLIN 


GUEST STAR AND 


TOM ELMORE BRIAN KELLY FLIPPER 


in METROCOLOR 
THEATRE 


AD MAT NO. 210—56 LINES (2 COLS. X 28 LINES) 


| Here comes Flipper, the fearless... 
2 ig hog An peli i new & = 
flippers adventure: 


in METROCOLOR 


BVI 
ESE \_ ae 
aa - 

~ 


AD MAT NO. 210—56 LINES (2 COLS. X 28 LINES) 


Ele comes fer th als 


brand new 
thrills, fun 

as he tackles 

a desperate 
band of pirates! 


Metro-Goldwyn- Mayer 
presents ° 
An WvanTors Production 


LUKE HALPIN PAMELA FRANKLIN: TOM HELMORE : BRIAN KELLY 
wo FLIPPER ° neni Vars ART ARTHUR - LEON BENSON - in METROCOLOR 


THEATRE 


AD MAT NO. 209—80 LINES (2 COLS. X 40 LINES) 


PUBLICITY 
ADVERTISING 


Bs presents AN IVAN TORS PRODUCTION 
flippers 
adventure 


STARRING 


LUKE HALPIN PAMELA FRANKLIN 
TOM HELMORE 2s BRIAN KELLY ao FLIPPER 


in METROCOLOR 


1 HOE Alt Sac 


AD MAT NO. 111—75 LINES 


M-G-M 


presents 


AN IVAN TORS PRODUCTION 


it's more fin-tastic 
than ever! 
in METROCOLOR 


more underwater¢ thrills. 


more fabulous fun. 


... aS Flipper 

and his friends 

meet a band | 

of desperate 
pirates 

on a tropical 


desert 
isle! 


Non 
Mayer ee 


An |van Tors 
Production 


a ~” 


DINNER FOR TWO ON A DESERT ISLE 


FLIPPER’S IN LOVE Ss. o. Ss. FLIPPER 


STARRING 


LUKE HALPIN  PAMIELA FRANKLIN ee 


sing the hit songs from the picture! 


TOM HELMORE-2 BRAN KELLY: LIPPER | “cha 


and 
MUSIC BY ee ef ge decd in METRO “IT’S A COTTON CANDY WORLD” 


HENRY VARS - ART ARTHUR - LEON BENSON =— cepepy | 22 Natecon Mercury Ress 


WATER BATTLE NEW “FLIPPER” THRILL 


A cartoon version of the thrilling climax of ‘‘Flipper’s New 


Adventure,”’ 


in which a leaping Flipper knocks a villainous 


escaped convict from a boat on which he has terrorized Luke 
Halpin and his girl friend, Pamela Franklin. A sequel to Metro- 


’ 


Goldwyn-Mayer 


s sensationally successful ‘‘Flipper,’’? the new 


Ivan Tors production, filmed in color in the Florida Keys and 
Bahamas, offers an even more fascinating story of the unique 
friendship between a boy and an almost human dolphin. 
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THE “CREATURE” 


The “Creature from the Black 
Lagoon” is still alive and recently 
was seen beneath the ocean waters 
off Florida. However, the prehis- 
toric sea monster is no longer ter- 
rifying humans. He is training 
dolphins. 

Actually, the “Creature” and the 
man who trained the dolphin for 
Metro-Goldwyn-Mayer’s ‘‘Flipper’s 
New Adventure,” sequel to the suc- 
cessful “Flipper,” are one and the 
same. Ricou Browning has been 
producing underwater shows and 
doing underwater stunt work for 
motion pictures since 1941. 

Those were the days before 
scuba equipment, when free-swim- 
ming divers got their air through 
garden hoses. Browning was op- 
erating a swimming pool in Talla- 
hassee, Florida, when a film pro- 
ducer cast him as the “Creature” 
in three movies, “The Creature 
from the Black Lagoon,” “The 
Creature Walks Among Us” and 
“Revenge of the Creature.” Later, 
he did stunt work in such films as 
“Twenty Thousand Leagues Under 
the Sea” and “Don’t Give Up the 
Ship.” 

In 1956, Browning joined an 
eight-man expedition to the Ama- 
zon River to capture fresh water 
dolphins for exhibit at Florida’s 
Silver Springs. This was his only 
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IS STILL VERY BUSY! 


previous contact with the animals 
before his assignment of training 
the dolphin for “Flipper” and 
“Flipper’s New Adventure.” 

Browning decided to work with 
the dolphin in its own element, 
the water. No trainer had: ever 
tried this approach before. Swim- 
ming every day with Flipper, he 
developed an almost human re- 
lationship with the dolphin. Once 
he was able to communicate how 
he wanted Flipper to perform a 
trick, it would happily do almost 
anything. In less than three 
months, Flipper was ready to go 
before the cameras. 

Browning is still amazed at what 
they achieved. ‘In one scene from 
our new picture, Flioper battles 
an escaped convict who is armed 
with a knife,’ he states. “In an- 
other, the dolphin rams the villain 
and knocks him out. Then Luke 
Halpin (star of both “Flipper” 
films) grabs the unconscious 
scoundrel by the collar, puts his 
other hand on Flipper’s dorsal 
fin and lets the dolphin tow them 
both to an underwater cave.” 

Now that MGM-TYV is going to 
base a television series on Flip- 
per, man will learn more about 
human relationships with dolphins 
than ever before. 


WHOLE WORLD HAS FLIPPED FOR FLIPPER, THE DOLPHIN STAR 


Still another orphan has fought 
to overcome adversity in early life 
and has risen to achieve Holly- 
wood stardom. 

Separated from her father at 
the age of six months and orphan- 
ed completely when her mother 
died less than a year later, this 
pretty young girl never gave up. 
Finally, she won a beauty con- 
test and qualified for her first 
motion picture role. 

Although she has grown to 300 
pounds and spends most of her 
time in the water, she is still a 
No. 1 world-wide box-office at- 
traction. Her name is Flipper and 
she is the bottle-nosed dolphin 
starring with Luke Halpin and 
Pamela Franklin in “Fkpper’s 
New Adventure,” Metro-Goldwyn- 
Mayer’s sequel to last year’s tre- 
mendously popular film, “Flipper.” 

As a matter of fact, the public 
has so completely flipped for Flip- 
per that she will be starring in an 
MGM-TV series on NBC next fall. 

But let’s take the story from 
the beginning. Flipper and her 
mother were separated from her 
father in 1962, when scientists cap- 
tured them in Biscayne Bay for 
exhibit in the main tank at Mi- 
ami’s Seaquarium. Less than a 
year later, Flipper’s mother suc- 


CAST 
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IPOGter RICKS). ...06-.:- Brian Kelly 
line Poretty chet Joe Higgins 
Gee, cos lnys Lloyd Battista 
Sea Captain ........ Gordon Dilworth 
Convicti.nc..2 oe Courtney Brown 


Second Convict .... William Cooley 
Coast Guard Com- 


MANOEL: . Gece Dan Chandler 
Dr. Clark Burton....Ricou Browning 
Veterinarian .......... Ric O’Feldman 
Veterinarian ........ Robert Baldwin 


Directed by Leon’ Benson. 
Screenplay by Art Arthur. Story 
by Ivan Tors. Based on characters 
created bv Ricou Browning and 
Jack Cowden. Music Comvosed and 
Conducted by Henry Vars. Songs 
bv Dunham and Henrv Vars. “The 
Fliover Song,” “Imagine.” sung by 
Chris Crosby. “It’s a Cotton Candy 
World,” sung by Jerry Wallace. 
Song sequences vhotogravhed at. 
Miami’s Parrot Jungle. Associate 
Producers: Ben Chavman and Ri- 
cou Browning. Director of Photog- 
ravhy: Lamar Boren. In Metro- 
color. Film Editors: Warren Ad- 
ams, Charles Craft. Assistant Di- 
rector: Edward Haldeman. As- 
sistant to the producer: Joe Gan- 
non. Sound Recorder: Howard 
Warren. Technical Advisors: Cav- 
tain Robert C. Cannom, U.S. Coast, 
Guard: Ric O’Feldman. An Ivan 
Tors Production. Presented by 
Metro-Goldwyn-Mayer. 


cumbed to a disease caused by 
minute marine parasites in her 
blood stream. 

Ricou Browning, Flipper’s trainer, 
recalls this crisis in the young 
dolphin’s life. 

“At the time her mother died 
she was still on a milk diet and 
had never eaten or even tasted 
a live fish. Normally when this 
occurs, the baby dolphin will die 
soon after its mother. Fortunate- 
ly, Flipper quickly learned to eat 
such cut fish as imported Icelandic 
herring, blue runner and mackerel. 
Dolphins swallow their meals 
whole, so their diet can be supple- 
mented with vitamin pills secreted 
inside the fish.” 

With the help of her friends at 
Seaquarium the worst crisis in 
Flipper’s life had passed. If she 
hadn’t been in captivity she might 
well have perished. 

Several months later, producer 
Ivan Tors and Browning joined 
forces to search for a dolphin 
which could play the title role in 
a motion picture. During their 
talent search they “auditioned” 
more than 80 dolphins, noting age, 
figure, sex (females are more 
docile and easier to train) and 
personality. It was much like a 
beauty contest. 

Flipper scored a “perfect” in 
every category. A very friendly 
dolphin, she loved to have people 
swim with her. Since she had been 
in captivity almost since birth she 
was completely free of scars from 
shark fights. This also was an 
asset. 


The dolphin immediately went 
into training with Browning, who 
is considered to be one of the 
finest scuba divers in the world. 
Since he had never before at- 
tempted to train any kind of ani- 
mal he attacked the problem with- 
out preconceived ideas about tech- 
niques or limitations. He used his 
swimming talent to advantage and 
went into the water to work with 
Flipper, whereas previous dolphin 
trainers had stayed on the shore. 

Producer Tors planned a six to 
eight-months training period for 
Flipper, but Browning had her 
ready in three. Even he was 
amazed at the intelligence of the 
dolphin. 

“Once I figured out how to com- 
municate what I wanted, Flipper 
was happy to perform,” he said. 
“She has total recall and has never 
forgotten a trick. The difficulty in 
communication is from human to 
dolphin, not the other way around. 
Flipper will perform on a voice 
command or by a hand signal 
which can be given above or be- 
low the water.” 

Browning’s enthusiasm about 
dolphins is boundless. 

“Many animals can be trained 
but not tamed,” he declared. “A 
dolphin when tamed can be trusted 
completely. Flipper has 96 needle- 
sharp teeth but she can hold a 
human being’s arm in her mouth 
without making a mark on it. 
Even if someone should accident- 
ally hurt her or play too roughly, 
Flipper doesn’t retaliate. She mere- 
ly swims away.” 


A heartbroken Luke Halpin embraces his wounded dolphin 
pal, Flipper, who has been knifed in a ferocious water battle 
with an escaped convict in ‘‘*Flipper’s New Adventure.’ The 
new Metro-Goldwyn-Mayer film brings back the beloved 
dolphin star of **Flipper,”? in which he endeared himself to 
millions of moviegoers of every age all over the world. 


Still 5118-23 


Flipper's New Adventure Mat 2-C 


LAMAR BOREN TRAINS HIS UNDERWATER 
LENS ON FLIPPER’S FANTASTIC STUNTS 


Emerging from the watery 
depths surrounding a  multi- 
colored reef in the Bahamas, La- 
mar Boren was celebrating his 4,- 
000th hour of underwater filming 
for motion pictures. 

As he carefully dried off a cam- 
era he had designed for his own 
use, he said, “It’s difficult to be- 
lieve that only eleven years ago 
there was almost no demand for 
underwater cameramen in Holly- 
wood.” 

Rated as one of the finest under- 
sea photographers in the world, 
Boren has been associated with 
Ivan Tors productions for the past 
seven years and recently completed 
work on ‘“Flipper’s New Adven- 
ture.” The full-length feature 
about the remarkable adventures 
of a boy and a dolphin is a se- 
quel to Metro-Goldwyn-Mayer’s 
popular 1963 release, “Flipper.” 

Boren has also photographed 
155 episodes of the “Sea Hunt” 
television series, ““The Aquanauts” 
and “Malibu Run.” Last year, he 
achieved his first experience at 
photographing a motion picture 
entirely on dry land. This was 
Tors’ thrilling wildlife drama, 
“Rhino!” made on locations in 
Africa. 

Boren discovered the underwater 
realm more than 30 years ago. 
As a youngster, he cut a window 
in a discarded hot-water tank, 
used a tire pump for an air supply, 
and went exploring along the bot- 
tom of California lakes. At the 
age of fourteen, he pioneered in 
underwater salvage work and in 
1939, he joined San Diego’s famed 
“Bottom Scratchers Club.” This 
small group of dedicated swimmers 
did much to develop the sport of 
skin diving. Its members were 
among the first to make their 
own face masks and swim fins. 

“Of course,” said Boren, “the 
greatest advance in underwater 
sports was the aqualung, which 
freed us from lifelines and air- 
lines attached to surface ships. 
With an aqualung a cameraman 
became his own crane, tripod and 
dolly. Inhale and you and the 
camera will rise in the water. Ex- 
hale and you’ll drop. Swim and 
you can propel the camera in 
any direction through the water. 

“However,” he cautioned, “no 
ene should take a camera below 
the surface until he is completely 
at ease with his aqualung. The 
camera requires all your attention 
and the diver must be so sure of 
his breathing apparatus that its 
operation becomes secondary.” 

Until the advent of the aqualung 
in the early 1950s, Boren earned 
his living as a commercial photog- 
rapher in San Diego, diving as 
an avocation. However, in 1953, 
he was hired to photograph Jane 
Russell in a picture titled “Under- 
water.” Subsequently the deep sea 
realm became a popular target for 
Hollywood cameras and Lamar 
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has since contributed underwater 
sequences to such films as “The 
Old Man and the Sea,” “Forbidden 
Island,” “Don’t Give Up the Ship” 
and “September Storm.” 

“T don’t think we have yet cap- 
tured the total beauty of the sea,” 
he declared. “For instance, we 
have never designed the proper 
lighting equipment to help us 
photograph the brilliant undersea 
colors. Then, too, fish have their 
individual underwater domains 
which they defend like an animal 
protects its home. If we could 
‘set to know’ the fish in a particu- 
lar area, I think we could accom- 
plish things never before pos- 
sible.” 

Boren has found out that many 
undersea creatures are friendly 
and he believes that sea lions, ot- 
ters and whales could be trained 
by man just as was the dolphin 
star of “Flipper’s New Adventure.” 

“Of course, the dolphin is a 


Flipper greets his pal, Luke Hal- 
pin and a new acquaintance, 
Pamela Franklin, in ‘‘Flipper’s 
New Adventure,’’ Metro-Gold- 


wyn-Mayer’s fascinating se- 


quel to ‘**Flipper,”’ the picture 
which enthralled moviegoers of 
every age all over the world. 
The new Ivan Tors production 
was filmed in color in the 
Florida Keys and Bahamas. 


s New Adventure 
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very special creature,’ he admit- 
ted. “Aside from its superior in- 
telligence and almost uncanny 
sense of humor, it is an air 
breather. Although a dolphin’s 
heartbeat is faster than a human’s, 
I’m sure their greatly advanced 
sonar can detect ours. For these 
reasons, they try to synchronize 
with the slow and feeble under- 
water efforts of humans. The dol- 
phin can swim more than 30 miles 
per hour, yet it will slow down to 
our speed whenever we get into 
the water.” 

Boren concludes, ‘‘Their curios- 
ity, playfulness and_ strength 
makes them perfect companions 
for a human being in the water.” 


By Ivan Tors 

Producer of “Flipper’s New Ad- 

venture,” sequel to Metro-Gold- 

wyn-Mayer’s highly popular 

“Flipper.” 

We were working at the Miami 
Seaquarium last summer, preparing 
“Flipper’s New Adventure,’ when 
important news arrived—a baby 
dolphin was born in the 565,000- 
gallon tank. 

By the time we lowered our 
camera equipment and underwater 
photographers, the baby dolphin 
was two hours old and about three 
feet long. The society of dolphins 
was already beautifully organized 
to protect and help their precious 
newborn. Meanwhile, inhabitants 
of the same tank—several large 
tiger sharks—cast hungry glances 
at the tasty new tidbit, but the 
“uncles” and ‘“aunts’ formed an 
effective shield around mother and 
baby. For many weeks to follow 
they remained in unison as a pro- 
tective screen around the little 
dolphin. 

Dolphin life continued. The 
happy mother kept very busy being 
a good mother. She nursed her 
infant, keeping the baby alongside 
of her so that she could feel its 
small, relatively untried flippers 
and tail touching her rhythmically 
and reassuringly and thrusting the 
little dolphin to the surface to 
teach it to breathe. Whenever she 
left it to feed on fish in order to 
produce life-giving milk for the 
infant, an aunt or a “baby sitter”’ 
would immediately take over her 
protective function. 

The intensity of this maternal 
instinct in the female dolphin, ob- 
served in captivity as well as in the 
open ocean, was so moving that 
once more everyone working on 
“Flipper’s New Adventure” realized 
that we were viewing a superior 
being and not an ordinary mammal. 

Observing the affectionate treat- 
ment of the mother towards its 
young and the gentleness of the 
other dolphins toward the baby, it 
occurred to us to apply the same 
technique in making contact with 
young dolphins in the future. We 
decided to abandon the _ con- 
ventional training method, which 
in essence places the dolphin in the 
position of a circus performer. 

One of the young dolphins, 
separated from her sick mother, 
was placed in a salt water lagoon. 
We decided to treat her the same 


FLIPPER FIGHTS! 


The intelligence of the dolphin 
is almost beyond belief, as exempli- 
fied by Flipper, the dolphin star of 
“Flipper’s New Adventure,” Metro- 
Goldwyn-Mayer’s sequel to last 
year’s big box-office success, “Flip- 
per.” 

In an exciting sequence of the 
new film, Luke Halpin, repeating 
his role as Sandy Ricks, is about 
to be attacked by pirates. The 
warm, affectionate dolphin im- 
mediately became aggressive and 
made fast passes at Luke’s would- 
be attackers, although she had 
never been trained to behave in 
such fashion! 


"TRAINING DOLPHINS WITH AFFECTION” 


way her mother did. Luke Halpin, 
our young leading man in “Flip- 
per’s New Adventure,” joined the 
dolphin. He swam alongside of her, 
touched her rhythmically and kept 
her company the way her mother 
had. Luke’s presence reduced the 
shock of loneliness created by the 
loss of the mother and the dolphin 
returned his affectionate dolphin- 
like training in kind. 

The boy and the dolphin swam 
and played together as only two 
dolphins would. The dolphin’s re- 
sponse and gratitude were beyond 
belief. She never left the boy’s side 
and expressed her gratitude by try- 
ing to please him, bringing differ- 
ent objects to him, towing him 
underwater, jumping over him 
playfully, talking to him constant- 
ly in dolphin language. 

When Luke, tiring of swimming, 
got into his dinghy, the dolphin 
jumped around him and squirted 
him with water, inviting him to 
come back and play. She would 
tow his boat, bring him fish and 
once a coconut she found off shore. 
At one point when Luke began to 
row, she never stopped jumping 
over his oar. 

The truly miraculous event with 
the dolphin occurred when we were 


Here is a Hollywood star that 
is winning more popularity 
polls than any other actor or 
actress to date. It’s Flipper, 
the lovable and talented dol- 
phin, who proves himself a 
valiant hero in ‘‘Flipper’s New 
Adventure,’ Metro-Goldwyn- 
Mayer’s fascinating sequel to 
the successful ‘*Flipper.”’ 


Flipper’s New Adventure 
Still 5118-55 Mat 1-B 


shooting a key scene for ‘Flipper’s 
New Adventure.” This was a 
sequence in which Luke was to be 
attacked by pirates. The warm, 
affectionate dolphin immediately 
became aggressive and made fast 
passes at lLuke’s would-be at- 
tackers, although she had never 
been trained to attack in such 
fashion. 


PUBLICITY 


Flipper, the lovable dolphin star who endeared himself to 
millions of moviegoers in the popular Metro-Goldwyn-Mayer 
film, ‘“*Flipper,”’ is back in MGM’s fascinating sequel, ‘*Flipper’s 


New Adventure,”’ 


in which he aids young Luke Halpin and 


Pamela Franklin in outwitting a trio of murderous escaped 
convicts. The new Ivan Tors production was filmed in color 
in the Florida Keys and Bahamas. Leon Benson directed. 
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LUKE HALPIN RIDES DOLPHINS; PAMELA 
FRANKLIN RIDES ON BACK OF A LION! 


“I was the first to prove that 
a boy could ride on the back of a 
dolphin,” boasted Luke Halpin to 
fourteen-year-old Pamela Frank- 
lin, his co-star in “Flipper’s New 
Adventure.” 

“Well,” replied Pamela, with a 
twinkle in her eye, “I was the first 
girl ever to ride on the back of a 
lion.” 

And so it was. Two of the 
most adventurous young actors in 
show business had been brought 
together by producer Ivan Tors 
to star in a sequel to Metro-Gold- 
wyn-Mayer’s “Flipper,” the boy- 
on-a-dolphin hit of 1963. 

Both youngsters have devoted a 
large part of their acting careers 
to working in pictures about ani- 
mals, but there the resemblance 
ends. 

Pamela Franklin was born in 
Japan, the daughter of an ac- 
countant for a British import- 
export firm. She has lived and 
worked in Japan, Ceylon, Austra- 
lia, Africa, Hong Kong, England, 
France, Marjorca, Nassau and 
Hollywood—more of this world 
than most people could hope to 
see in a lifetime. 

Making her film debut at the 
age of ten with Deborah Kerr in 
“The Innocents,’ Pamela then ap- 
peared with animals in three suc- 
cessive films, “The Lion,” “Horse 
Without a Head” and “A Tiger 
Walks.” Ralph Helfer, who taught 
her to ride on the back of a 550- 
pound lion, also taught her how 
to get along with a tiger in “A 


Tiger Walks.” Previous to her role 
in “Flipper’s New Adventure,” she 
enacted a schizophrenic child in 
“The Third Secret.” 

Luke Halpin is as American as 
Pamela is British. He was born in 
Astoria, Long Island; and was al- 
ready a veteran of the theatre and 
television at the age of nine, ap- 
pearing in such Broadway shows 
as “Take Me Along” and ‘“Sun- 
rise at Campobello” and on numer- 
out dramatic TV shows. However, 
he didn’t reach stardom until he 
met Ivan Tors. 

“T interviewed more than a hun- 
dred boys for the leading role in 
‘Flipper’,” the producer recalls, 
“and Luke was the only one whose 
eyes lit up at the thought of 
swimming with a dolphin.” 

Pamela, who dubbed Luke “his 
nibs” during filming of “Flipper’s 
New Adventure” in the Florida 
Keys and Bahamas, is a fan of 
rock-and-roll and the twist, but 
she likes Elvis Presley and Pat 
Boone better than the Beatles. 
Luke, who never got quite used 
to Pamela’s language (English as 
opposed to his American) can 
think of nothing other than dol- 
phins. 

Both actors aren’t happy un- 
less they’re near animals. Pamela, 
according to her mother, would be 
happiest living in the Londan Zoo. 
And Luke, his parents confess, 
would like to move the family 
from Long Island to Miami’s 
Seaquarium! 


FABULOUS FLIPPER IS BACK IN "FLIPPERS NEW ADVENTURE,” 


SHARING FUN AND EXCITEMENT WITH LUKE 


Possibly no motion picture “star” 
in recent years became so en- 
deared to the public as the be- 
guiling dolphin who adopted young 
Luke Halpin in the film, ‘“Flip- 
per,” and won the hearts of movie- 
goers of every age. 

The good news is that Flipper 
and Luke, in his role as Sandy 
Ricks, are back in Metro-Goldwyn- 
Mayer’s “Flipper’s New Adven- 
ture,” a sequel to the earlier hit. 

When the new picture, filmed 
in color in the Florida Keys and 
Bahamas, opens and you see Flip- 
per cavorting in the waves, bal- 
ancing a banana on his nose, you 
have an idea what you are in for 
as this delightful actor performs 
before the cameras seemingly for 
the mere joy of it. 

But while Flipper is completely 
at home in such tricks as taking 
prodigious leaps over the rowboat 
oared by his pal, giving him zest- 
ful rides on its back both on the 
surface and below the ocean, or 
getting a bowline loop over its 
bottle-nose and pulling the skiff in 
which Sandy has collapsed from 
exhaustion to the shore of a tropi- 
cal island, ‘“Flipper’s New Adven- 
ture” gives this remarkable dol- 
phin actor his big opportunity for 
a truly dramatic role. 

It all comes about when Sandy, 
learning that his pet dolphin is to 
be taken from him, finds a hide- 
away on the remote island with 
Flipper in tow, only to discover 
that there are other castaways. 
They are an Englishwoman, Julia 


BRIAN KELLY IN 
HIS FILM DEBUT 


If ever an actor had the right 
background for a starring role in 
a@ movie dealing with underwater 
exploits it is Brian Kelly, who 
makes his motion picture debut in 
“Flipper’s New Adventure,” Metro- 
Goldwyn-Mayer’s sequel to the 
highly popular “Flipper.” 

When Kelly went through Of- 
ficers Candidate School for the 
U.S. Marine Corps, he emerged as 
a Lieutenant specializing in Scuba 
—underwater demolition and re- 
connaissance. 

His expertise came in mighty 
handy for his role as Luke Hal- 
pin’s father in ‘“Flipper’s New Ad- 
venture,” in which he joins the 
youngster and his dolphin friend 
in exciting action beneath the 
high seas. 

Incidentally, it was while Kelly 
was donating his services as a 
Scuba instructor at a Rehabilita- 
tion Center for children that he 
was spotted by producer Ivan Tors 
and signed for his screen debut. 

Also starring in “Flipper’s New 
Adventure” are Pamela Franklin, 
Britain’s popular young juvenile 
actress, and Tom Helmore. The 
new Ivan Tors production was di- 
rected by Leon Benson. 


Hopewell, and her two daughters, 
Penny and Gwen, who have been 
abandoned after three escaped 
convicts board their yacht and sail 
away with Sir Halsey Hopewell as 
their hostage. 

In scenes of both humor and 
dramatic impact, Sandy with the 
aid of the adroit Flipper, secretly 
helps Lady Hopewell and the two 
girls to survive in their primitive 
surroundings. Only the younger 
daughter, Penny, is in on the 
secret, having taken a blood oath 
not to reveal Sandy’s existence. 
Under Sandy’s tutelage, Penny 
learns how to scamper up the tall 
trunk of a tree for coconuts, to 
build a fire, and to fashion a trap 
for fish. It is Sandy who fills the 
trap with seafood and once, when 
he inserts not only canned food 
which he has found in the hulk of 
a wreck but also a can-opener, 
even the grateful Lady Hopewell 
begins to be suspicious of the 
bounty of nature. 

These scenes of a Robinson Cru- 
soe life on the beautiful island 
were filmed in part in Florida’s 
famed aviary park, Parrot Jungle, 
and they are among the most cap- 
tivating in the picture. 

The story reaches its climax 
when circumstances cause the con- 
victs to return on the yacht with 
Sir Hopewell, and it is now that 
Flipper proves himself a valiant 
hero in aiding Sandy to subdue 
and capture the criminals. The se- 
quence in which the dolphin hurls 
himself at the desperados from the 
water, knocks them from the yacht 
into the sea, and then gives them 


HALPIN AND OTHERS 


a knockout punch must be seen 
to be believed! 

Before the convicts have been 
completely vanquished, Flipper has 
been stabbed and for a suspense- 
ful reel or two it seems as though 
the lovable dolphin may die. But 
in the end, when Sandy’s father, 
who has been frantically search- 
ing for the boy and dolphin, 
catches up with them, Flipper is 
operated on at the Miami Sea- 
quarium and recovers. And every- 
one of his fans draws a sigh of re- 
lief because there isn’t one of them 
who isn’t eagerly awaiting to see 
Flipper in another picture. 

While Luke Halpin and the dol- 
phin have the pivotal roles in 
“Flipper’s New Adventure,” they 
are given splendid support by 
Pamela Franklin, the charming 
young English actress who plays 
Penny; Helen Cherry and Tom 
Helmore as her parents, and Fran- 
cesca Annis as her sister, with 
popular television star, Brian Kel- 
ly, making his screen debut in the 
role of Sandy’s father. 

The new Ivan Tors production 
was directed by Leon Benson from 
a story by Tors and a screen play 
by Art Arthur, based on the char- 
acters created by Ricou Browning 
and Jack Cowden. Lamar Boren is 
responsible for the picture’s mag- 
nificent photography. 

It is a joy to have Flipper back 
in “Flipper’s New Adventure.” 
Everyone who saw “Flipper” will 
be delighted with its sequel. Those 
who missed the wonderful relation- 
ship between boy and dolphin in 
the first offering have a treat in 
store with their new picture. 


The almost human dolphin star, Flipper, is back in Metro- 
Goldwyn-Mayer’s ‘‘Flipper’s New Adventure,’’? sequel to the 
tremendously popular **Flipper,’’ and again he shares fascinat- 
ing happenings with young Luke Halpin. In this scene, Luke 
has knocked out a murderous ex-convict (William Cooley) in a 
water battle and Flipper is towing them both ashore. The new 
Ivan Tors production was filmed in color in the Florida Keys 
and the Bahamas, and was directed by Leon Benson. 
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